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I. Summary of Activities based on the objectives submitted from the Request for
Proposal and Activity Chart. These should reflect the goals of AEBG including but not
limited to integrative programming for noncredit pathway bridge courses and
certificates, internship/placement programs, integrative learning strategies, progress
of program working groups and task forces. List and describe their progress.

Currently as a new partner in the AEBG grant program we initiated activities with 3 of
the Consortium partners hoping to generate referrals and share resources, which are
SB City Library, SB City College, and the Adult Center in Goleta. Our staff are doing
outreach & presentations at community and government agencies that serve the
older population and/or long-term unemployed. Additionally, engaging with
employers who would be interested in serving this population and providing support
services for the employer. We are in the process of developing workshops for the
population served under this specific program. Also KRA staff are working to integrate
all services at the WRC site with our partners to maximize support for program
participants.

Il. Data Reporting: Fall 2016 - Present

Currently with our p/t staff person we have 3 older adults they have engaged in
sharing with them individually about AEBG grant program, with the goal of providing
them with educational, employment, and career support services options.

lll. Budget Narrative. Members are expected to make their best efforts to expend
funding by: December 31, 2017 for AEBG Grant Year 1 (2015-2016 programs) and
August 31, 2018 for AEBG Grant Year 2 (2016-2017 programs).

The timeline of activities should reflect expenditures by this deadline.

Please describe your efforts to expend these funds. Examples include hiring faculty
and/or faculty, narratives, programmatic committee meetings, purchasing of supplies
etc.

We currently have a p/t staff funded by the grant, and will be securing a f/t person by
week of 7/24 under this grant.

IV. Marketing Efforts. Please list and describe marketing and outreach efforts to
advertise your program.

We have given presentations to various non-profit agencies in the community along
with working and informing our County & State partnering agencies at the Workforce
Center about our program. We are also in the process of development a flyer to
promote program at agency worksites, and do PSA's at local media outlets.

V. AEBG Practices with Promise: due no later than the 3rd Quarter Report, September
22, 2017. Please visit the AEBG Practices with Promise webpage for successful
submissions at http://aebgpracticeswithpromise.com/.

n/a




